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Аннотация 
В статье обсуждается проблема функций постмодернистского письма в дискурсе СМИ. Согласно 

распространенным в медиалингвистике представлениям прагматическая направленность постмодернистских приемов 
заключается главным образом в демократизации медиакоммуникации и плюрализации содержания медиатекстов. 
Исходным пунктом для корректировки этих представлений является понимание прагматической природы института 
СМИ, обусловливающей превалирование воздействующей функции над эстетической. Коммуникативно-
технологические параметры медиадискурса, такие как многоканальность, массовость, дробление и скорость 
распространения информации, пересекаются с такими характеристиками постмодернистской парадигмы, как 
антисистематичность, релятивизм, иллюзионизм, деперсонализация. В результате этого пересечения все 
постмодернистские приемы подчиняются прагматическим задачам медиакоммуникатора, обеспечивая привлечение и 
удержание внимания реципиента при одновременном снижении у него критичности восприятия информации. 
Эклектичность «клиповой» подачи материала, поддерживаемая также приемами постмодернистского письма, 
способствует дезориентации читателя-слушателя, облегчая тем самым формирование оценочной картины события в 
заданной отправителем интерпретации. Делается заключение о суггестивном характере постмодернистского письма 
как инструмента интеллектуального воздействия, позволяющего маскировать прагматические интенции отправителя 
информации за эстетикой и «демократизмом» выразительных средств. 
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Abstract 
The article discusses the problem of the functions of the postmodern writing in the media discourse. According to the 

common accepted view in media linguistics, the pragmatic goals of postmodern stylistic devices are mainly the 
democratization of media communications and pluralizing of the content of media texts. The initial point for the adjustment of 
these ideas is the understanding of the pragmatic nature of the institute of mass media, which causes the predominance of 
influencing function over the aesthetic one. Communicative-technological parameters of media discourse, such as multichannel 
communication, mass character, fragmentation and immediacy of information, intersect with such characteristics of the 
postmodern paradigm, such as antisystematic worldview, relativism, illusionism, depersonalization. As a result of this 
intersection all postmodern techniques fall under the tasks of the media sender, providing attraction and retention of the 
recipient’s attention while reducing his critical perception of information. The eclectic manner of the “clip” presentation of 
information, supported by the techniques of the postmodern writing, contributes to the disorientation of the reader or listener, 
thereby facilitating of formation of an estimated picture of the event in the sender’s interpretation is provided. The article 
concludes about the suggestive nature of the postmodern writing as a tool of intellectual impact, which allows to mask the 
pragmatic intentions of the sender of information under the aesthetics and “democracy” of expressive means. 

Keywords: postmodern, media discourse, pragmatics of media discourse, communicative exposure. 
 
Introduction 
In recent decades, an active understanding of the aesthetics and the worldview of postmodernism is observed in the 

relationship with the communicative parameters of the media. The system-forming features of media discourse in itself 
comprise at the intersection of the modern cultural paradigm of the postmodern and the prevailing method of social 
communication – technically mediated mass communication. For the linguopragmatics it is relevant to clarify the question 
whether the style of postmodern in contemporary media is a "purely aesthetic" form and / or a tool of influence on the mass 
consciousness of a modern man. When solving this question a number of related questions appear: to what extent the practice 
of the postmodern writing makes the media discourse free from authoritarianism, manipulation and other manifestations of the 
affecting function? Is it justified from the point of view of pragmalinguistics and linguoculturology to oppose the pluralism and 
expressiveness of expressive means of postmodern to the simplification of “totalitarian Newspeak” of the Soviet period? Are 
the “informality” and the dynamism of modern media discourse really testifying for the democratization and strengthening of 
the informativeness of media messages? 
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Discussion 
The content of the postmodern paradigm can be generally represented as a set of the following key characteristics: 

the antisystematic worldview, fragmentation and relativistic pluralism in ontology, impersonality and refusal of reflection of 
reality in gnoseology, illusionism and eclecticism in aesthetics [10, P. 38-39] (based on [3], [4], [5], [7]). The postmodern 
creates its special pseudo-reality of “Simulacra”, where the text is a kind of the “pure art”, for which is not important a 
referential relationship with reality, but the „game” of meanings inside the semiotic unity of “signifier” and “signified”. The 
reader, in understanding of postmodernists, strives not to the understanding of being, but to its "deconstruction" (J. Derrida), 
which is the basis of the text perception strategies. 

Namely from these positions many features are clarified which are characteristic for the texts of modern media discourse. 
So, for example, S.I. Smetanina identifies the following dominant characteristics of postmodern expressiveness in the media 
text: fragmentation, nonlinearity of narration, disruption of cause-and-effect relationships, composite and syntactic disruption, 
intertextuality, game-carnival power, pastiche, combining of the votes of author, narrator and characters [11, P. 87]. 

If we evaluate these features and techniques from the point of view of linguopragmatics, then their significant impact 
potential should be stated. So, the study of the language game, carried out on the material of the news genres of the press, 
showed that the game occurs as a powerful means of interpretation of reality and, therefore, of the influence on the recipient’s 
worldview. The degree of gaming transformation of reality varies in the news media from a minor stylistic nuance of the event 
up to the “reformatting”, i.e. transformation of its structure and substitution of components [10, P. 73-97]. Also, the range of 
communicative functions of intertextuality lies from the documenting of information up to the expressive intensification of 
pragmatically significant information fragments [ibid, P. 53-73]. In general, the use of postmodern stylistic devices in media 
texts leads to the displacement of the accent from the content to the form: it becomes more important not what is said, 
but how is said (cf. [12, P. 90-91]). This inevitably leads to the weakening of the significance of the relationship “Reality – 
Text” in favour of the relationship “Meaning – Text”, where the meaning becomes a self-sustaining force subordinating the 
event reality. We are talking about the generating of virtual reality instead of reflecting the objective reality, which means 
actually the departure from the principles of traditional journalism values to reflect the objective reality. If we consider that the 
corporate interests of media enterprises have a significant influence on the process of “creative rethinking” of reality, then we 
can state, that the media text, written in the postmodern style, cannot but occur as a means of creating that virtual reality, which 
reflects the position of a direct or mediated customer of the information product. 

 The ontology of postmodern in its anti-systematic worldview, fragmentation and relativism is clearly implemented in 
those features that were once revealed by H. Schiller for the postindustrial society: multichannel communication, mass 
character, fragmentation and immediacy of information [13, P. 36-47]. The reality in the media itself, as we found out, is not so 
much reflected, but constructed by means of images, forming a fragmentary, “clip” consciousness [8, P. 313]. 

Such an influence affects the formation of a special attitude to reality as to the show, in which the concepts of truth, 
responsibility, moral etc. are abolished. In this “Society of Spectacle” (Guy Debord) for the fore come the show-politics, show-
justice etc. [2]. Postmodern consciousness, refusing to understand reality, turns to its experience as a show, which director are 
the media. In the show the main thing is to participate, “joining” without the need of a rational understanding, the viewer and 
the performer are merged, they are not individual, the momentary atmosphere of the carnival becomes a permanent form of life 
[8, P. 307-308]. In media stylistics there appeared a concept of a “light reader” [6, P. 65], which, unlike the “elite reader”, is in 
the mood for the “ritual consumption” of entertainment information as a part of the mass culture – «business on consumption» 
[ibid, P. 61]. In such information the outrageousness, sensation and “shock aesthetics” are inseparable from the pragmatic task, 
which means to “attract the attention of the reader and to increase the circulations” (ibid, P. 35). Natural in such a situation is 
the reduction of critical perception and the abolition of ethical standards, that creates a situation where “people have no time to 
“absorb” values, correlating them constantly with the previous one. They begin to consume them” [8, P. 306]. 

In a number of characteristics of the postmodernist aesthetics of the media, united by the phenomenon of the “mass”, 
“impersonalized” author, researchers point "the inaccuracy, blurring, tendency to ambiguity; fragmentation; irony and the 
desire to remove any canons; carnivalization; intertextuality as a “ligament” of conjugated concepts; constructivism implying 
continual generation of multiple conflicting versions” [9, P. 55]. Thus, the “clip”, “mosaic” culture of the postmodern, 
strengthened through the technical means of modern mass media, forms a special type of “pluralistic consciousness”, deprived 
of integrity and moral grounds and, as a result, to the maximum degree predisposed to any kind of communicative impact. As a 
means of such an impact the expressive tools of postmodern narrative are actively used. 

The media narrative is formed under the influence of the factors discussed above and is determined, unlike the fiction 
discourse, not by the personal creative method of the author, but by the requirements of the media system itself. The "self-
expression" of a journalist on the air or on the pages of the print media objectively cannot be only his “private matter” as the 
creator. The author, practicing the postmodern style of writing and striving to pull the reader into the game, to carry him away 
by irony, banter, “multi-layered” meaning, is hardly guided only by the “aesthetic” intentions. “Art for art's sake” is possible 
only in rare specialized media with their “elite” audience and non-massive demand. In the mass circulation media the market 
conditions dictate the need to search for new expressive means for quite pragmatic goals lying not in the field of virtual 
"hypereality", but in the field of practical tasks of the editorial staff as a manufacturing enterprise. Under these conditions the 
postmodern stylistic devices are used as one of the means to influence public opinion, in particular, by manipulation. 

The pluralism and expressiveness of postmodern stylistics could be considered as a sign of greater democracy of the media 
language with assuming of at least the following conditions. 1. The mass reader would know no less than the authors the “laws 
of the genre” of postmodern, “the rules of the game” and in general, would be in the mood for this game, and not only for 
receiving information. 2. “Ease of manners” would not be accompanied by the removal of ethical restrictions, which is so 
characteristic for the relativistic worldview of the postmodern, which does not recognize any “absolutes”. 3. The “alienated” 
world perception of postmodern would not lead to the “loss of sociality” directly caused by the habit of “quasi-real” gamelike 
perception of information [1, P. 253]. As it is easy to see, none of these conditions can be considered implemented into the 
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communicative space of the media, which means that the postmodern situation in the media discourse does not exempt it 
from manipulation and does not make it more democratic. Rather, it makes sense to talk about the change of 
communicative tactics of impact. If in the discourse, which is called totalitarian, the explicit methods of repeat and appraisive 
nominations prevail, then in the “democratic” discourse the impact means are moved to the implicit level and become finer, 
“intellectual”, but from this – no less effective. 

 
Conclusion 
Thus, the cultural situation of postmodern with its antisystematic worldview, relativism and illusionism, intersecting in the 

functional-pragmatic space of the media with its characteristics such as multichannel communication, mass character, 
fragmentation and immediacy of information, leads to the formation of a “mosaic-carnival” type of technologized pop culture 
in which a rational critical assessment of reality is inferior to its virtual-irrational consumption. This creates favorable 
conditions for various types of communicative, including manipulative influence, whose technique, in turn, is updated and 
improved by means of postmodern writing. The visible “aesthetism” of the form appears, thus, as a tool of intellectual impact, 
allowing to mask the pragmatic intentions of the sender of information under the “democracy” of expressive stylistic devices. 
 

Конфликт интересов 
Не указан. 

Conflict of Interest 
None declared. 

 
Список литературы / References 

1. Артамонова Ю. Д. Текст СМИ в современной культуре: опыт философского анализа / Ю. Д. Артамонова // 
Язык средств массовой информации / Под ред. М.Н. Володиной. Серия: Gaudeamus. – М.: Академический проект, 
2008. – С. 248–263. 

2. Дебор Ги. Общество спектакля: [сборник] / Ги Дебор. – М.: Опустошитель, 2018. – 220 с. 
3. Жбанков М. Р. Постмодернизм / М. Р. Жбанков // Новейший философский словарь / Сост. А. А. Грицанов. 

Минск, 1998. – С. 536-537. 
4. Ильин И. П. Постмодернизм от истоков до конца столетия: эволюция научного мифа / И. П. Ильин. – М.: 

Интрада, 1998. – 256 с. 
5. Ильин И. П. Постструктурализм. Деконструктивизм. Постмодернизм / И. П. Ильин. – М.: Интрада, 1996. – 253 

с. 
6. Клушина Н. И. Медиастилистика: монография / Н. И. Клушина. – М.: ФЛИНТА, 2018. – 184 с. 
7. Малахов В. С. Постмодернизм / В. С. Малахов // Современная западная философия: Словарь / Сост. Малахов 

В. С., Филатов В. П. – М.: Политиздат, 1991. – С. 237–240. 
8. Миронов В. В. Средства массовой коммуникации как зеркало поп-культуры / В. В. Миронов // Язык средств 

массовой информации / Под ред. М. Н. Володиной. Серия: Gaudeamus. – М.: Академический проект, 2008. – С. 295-
315. 

9. Назаров М. М. Массовая коммуникация в современном мире: методология анализа и практика исследований / 
М. М. Макаров. – М.: УРСС, 2002. – 240 с. 

10. Негрышев А. А. Аспекты речевого воздействия в новостях СМИ: Учебное пособие / А. А. Негрышев. – 
Владимир: ВГГУ, 2009. – 144 с. 

11. Сметанина С. И. Медиа-текст в системе культуры (динамические процессы в языке и стиле журналистики 
конца XX века) / С. И. Сметанина. – СПб.: Изд-во Михайлова В. А., 2002. – 383 с. 

12. Чернявская В. Е. Лингвистика текста: Поликодовость, интертекстуальность, интердискурсивность. Учебное 
пособие / В. Е. Чернявская. – М.: Книжный дом «ЛИБРОКОМ», 2009. – 248 с. 

13. Шиллер Г. Манипуляторы сознанием / Г. Шиллер / Пер. с англ. – М.: Мысль, 1980. – 326 с. 
Список литературы на английском / References in English 

1. Artamonova Ju. D. Tekst SMI v sovremennoj kul’ture: opyt filosofskogo analiza [Text of the media in modern culture: 
the experience of philosophical analysis] / Ju. D. Artamonova // Jazyk sredstv massovoj informacii [Language of media] / Pod 
red. M.N. Volodinoj. Serija: Gaudeamus. – M.: Akademicheskij proekt, 2008. – P. 248–263. [in Russian] 

2. Debor Gi. Obshhestvo spektaklja: sbornik [Society of performance: сollection] / Gi Debor. – M.: Opustoshitel’, 2018. 
– 220 p. [in Russian] 

3. Zhbankov M. R. Postmodernizm [Postmodernism] / M. R. Zhbankov // Novejshij filosofskij slovar’ [The newest 
Philosophical Dictionary] / Sost. A. A. Gricanov. Minsk, 1998. – P. 536-537. [in Russian] 

4. Il’in I. P. Postmodernizm ot istokov do konca stoletija: jevoljucija nauchnogo mifa [Postmodernism from the sources 
to the end of the century: the evolution of the scientific myth] / I. P. Il’in. – M.: Intrada, 1998. – 256 s. [in Russian] 

5. Il’in I. P. Poststrukturalizm. Dekonstruktivizm. Postmodernizm [Poststructuralism. Deconstructivism. Postmodernism] 
/ I. P. Il’in. – M.: Intrada, 1996. – 253 p. [in Russian] 

6. Klushina N. I. Mediastilistika: monografija [Mediastilistics: Monograph] / N. I. Klushina. – M.: FLINTA, 2018. – 184 
p. [in Russian] 

7. Malahov V. S. Postmodernizm [Postmodernism] / V. S. Malahov // Sovremennaja zapadnaja filosofija: Slovar’ 
[Modern Western Philosophy: Dictionary] / Sost. Malahov V. S., Filatov V. P. – M.: Politizdat, 1991. – P. 237–240. [in 
Russian] 

8. Mironov V. V. Sredstva massovoj kommunikacii kak zerkalo pop-kul’tury [Mass communication media as a mirror of 
pop culture] / V. V. Mironov // Jazyk sredstv massovoj informacii [Language of media] / Pod red. M. N. Volodinoj. Serija: 
Gaudeamus. – M.: Akademicheskij proekt, 2008. – P. 295-315. [in Russian] 



RUSSIAN LINGUISTIC BULLETIN 4 (28) 2021 
 

58  

9. Nazarov M. M. Massovaja kommunikacija v sovremennom mire: metodologija analiza i praktika issledovanij [Mass 
Communication in the Contemporary World: Methodology for Analysis and Research Practice] / M. M. Makarov. – M.: 
URSS, 2002. – 240 p. [in Russian] 

10. Negryshev A. A. Aspekty rechevogo vozdejstvija v novostjah SMI: Uchebnoe posobie [Aspects of speech impact in 
media news: Tutorial] / A. A. Negryshev. – Vladimir: VGGU, 2009. – 144 p. [in Russian] 

11. Smetanina S. I. Media-tekst v sisteme kul’tury (dinamicheskie processy v jazyke i stile zhurnalistiki konca XX veka) 
[Media Text in the cultural system (dynamic processes in the language and style of journalism of the late XX century)] / S. I. 
Smetanina. – SPb.: Izd-vo Mihajlova V. A., 2002. – 383 p. [in Russian] 

12. Chernjavskaja V Lingvistika teksta: Polikodovost’, intertekstual’nost’, interdiskursivnost’. Uchebnoe posobie 
[Linguistics of text: polycodes, intertertainment, interdiscursivity. Tutorial] / V. E. Chernjavskaja. – M.: Knizhnyj dom 
«LIBROKOM. E. », 2009. – 248 p. [in Russian] 

13. Shiller G. Manipuljatory soznaniem [Mind Managers] / G. Shiller / Trans. from Eng. – M.: Mysl’, 1980. – 326 p. [in 
Russian] 
  


