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Abstract 
The article examines the terminology in the field of social entrepreneurship and its relationship with the emergence and

development  of  the  socio-economic  discourse.  The  aim  of  the  work  is  to  study  the  content  of  the  term  "social
entrepreneurship", define the basic terms of the social entrepreneurial discourse, analyze the discourse as a whole, and indicate
the main perspectives for its study. The research was based on materials from presentations of Russian and foreign scientists,
investors, social entrepreneurs at the annual forum "Innosib" (Omsk), collections and methodological manuals of the Omsk
School of Social Entrepreneurship, English-language websites of social entrepreneurship projects, Internet resources dedicated
to  the  history  of  social  entrepreneurship  development  in  European  and  African  countries,  content  pages  of  social
entrepreneurship projects on social networks. Within the framework of the research, linguistic-cultural analysis of the text,
comprehensive selection of terms, statistical analysis of term through online tools, as well as cognitive-linguistic analysis of
the history of the described terminology development were carried out. Special attention was paid to the interaction between
social entrepreneurial discourse and the continuous development of terminology in this area. The basic dominant concept,
"social entrepreneurship", is analyzed. The research results showed a close connection between the studied discourse, which is
currently in the process of formation, and the continuous development of terminology in the field of social entrepreneurship. It
was  found that  the terminology of  this  field combines terms from charity,  healthcare,  social  work,  rehabilitation,  sports,
education, leisure, and business. In conclusion, the importance of further studying this terminology for a deep understanding of
its evolution and use in this area is emphasized. The tasks for future research include a more detailed study of the development
and application of terms in this field. 
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Аннотация 
В статье рассматривается терминология в сфере социального предпринимательства и ее взаимосвязь с появлением

и развитием социально-экономического дискурса. Целью работы является изучение содержания термина «социальное
предпринимательство»,  определение базовых терминов социально-предпринимательского дискурса,  а  также анализ
самого дискурса в целом и указание на основные перспективы его изучения. Исследование проводилось на основе
материалов  выступлений  российских  и  зарубежных  ученых,  инвесторов,  социальных  предпринимателей,
представленных  на  ежегодном  форуме  «Инносиб»  (Омск),  сборников  и  методических  пособий  Омской  школы
социального  предпринимательства,  англоязычных  сайтов  социально-предпринимательских  проектов,  Интернет-
ресурсов, посвященные истории развития социального предпринимательства в европейских и африканских странах,
контент-страниц социально-предпринимательских проектов в социальных сетях. В рамках исследования проведены
лингвокультурологический  анализ  текста,  сплошная  выборка  терминов,  статистический  анализ  встречаемости
терминов посредством онлайн инструментария, а также лингвокогнитивный анализ истории становления описываемой
терминологии.  Особое  внимание  уделялось  взаимодействию между  социально-предпринимательским дискурсом  и
постоянным развитием терминологии в данной области. Анализируется базовая доминанта – понятие «социальное
предпринимательство».  Результаты  исследования  показали  тесную связь  между  изучаемым дискурсом,  который  в
настоящее время находится  в  стадии становления,  и  постоянным развитием терминологии в области социального
предпринимательства.  Было  установлено,  что  терминология  указанной  сферы  объединяет  термины
благотворительности, здравоохранения, социальной работы, реабилитации, спорта, образования, досуга, бизнеса. В
заключении работы подчеркивается важность дальнейшего изучения данной терминологии для глубокого понимания
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ее эволюции и использования в данной области. В задачи для последующих исследований входит более подробное
изучение развития и применения терминов в данной сфере.

Ключевые слова:  терминология, интертекстуальная терминосистема, ключевые термины, английский, дискурс,
социальное предпринимательство. 

Introduction 
Studying the terminology and concepts of social entrepreneurship (SE) is of great importance in the modern world, where

the role of social entrepreneurs and their impact on society is constantly growing. Understanding the terminology of social
entrepreneurship  enables  various  stakeholders  –  researchers,  practitioners,  investors,  government  bodies,  and  non-profit
organizations – to communicate effectively, collaborate, and develop strategies to address social problems.

Studying the terms of social entrepreneurship also contributes to establishing a common understanding of the essence and
goals of this form of activity. This helps to establish recognized standards and criteria for assessing the effectiveness of social
entrepreneurial projects, which is important both for attracting investments and evaluating social outcomes.

Another important aspect of studying the terms of social entrepreneurship is the formation of public awareness and the
dissemination of ideas about innovative approaches to solving social problems. The wider the understanding of the value of
social entrepreneurship and its potential for public good, the greater the chances of creating sustainable and effective social
change.

Therefore, studying the terms of social entrepreneurship plays a significant role in promoting the development of this field,
increasing its importance, and recognizing its potential to improve society as a whole.

This  study aims  to  investigate  the  processes  involved  in  the  formation  of  social  entrepreneurship  (SE)  terminology,
considering both external  and internal  linguistic  factors.  The research objectives include defining the content of  the term
"social entrepreneurship", identifying key terms in socio-entrepreneurial discourse, analyzing the discourse as a whole, and
highlighting key issues in discourse analysis.

Main results 
Thus far, the distinct terminology of social entrepreneurship has not been delineated as a standalone entity. The discourse

surrounding social entrepreneurship evolves within the interconnected realms of economics, politics, sociology, and media.
This  interconnectedness  highlights  the  intertextual  and  non-isolated  nature  of  social  entrepreneurship,  underscoring  how
various  discourses  shape  the  terminology  associated  with  it.  From  a  linguistic  perspective,  the  terminology  of  social
entrepreneurship encompasses lexical units derived from both economic and social spheres, reflecting the multidimensional
nature of this field.

In practice, we have not seen any philological studies on the features of the SE terms and socio-entrepreneurial discourse,
although there are enough publications devoted to both the characteristics of economic discourse and the study of economic
and social terminology. An in-depth analysis of economic discourse is presented in the works of T.A. Yevtushina and T.V.
Solodovnikova [1], [2], [3]; the economic terminological system being characterized from the point of view of various aspects
[4], [5], [6].

Social  discourse  is  most  often  considered  in  the  context  of  philosophy,  sociology,  and  political  science  [7].  Several
linguistic studies devoted to the analysis of social discourse should be noted: the characteristic of its pragmastilistic features is
presented in the works of E.V. Lukhina [8], the structure of the discourse of social values are mentioned in the publications of
M.V. Terskikh [9]. Linguists are often interested in the terminology of social work, the analysis of which are presented in the
works of E.I. Bezryadina and E.P. Meteleva [10], [11].

Understanding the history and origins of  social  entrepreneurship provides valuable insights into how the concept has
evolved in response to changing societal needs, economic landscapes, and cultural shifts. By tracing the trajectory of the term
and unpacking its evolving meanings, researchers can gain a comprehensive understanding of the nuances and complexities
inherent in the field of social entrepreneurship.

The introduction of the term "social entrepreneurship" is credited to W. Drayton, the founder of the Ashoka Foundation,
which  stands  as  one  of  the  pioneering  organizations  dedicated  to  promoting  social  entrepreneurship  globally.  Drayton's
conceptualization of social entrepreneurship emerged during his visit to India in the early 1980s, a journey that would shape
the course of his  work and influence the development  of  the field.  It  was during this trip  that  Drayton encountered the
transformative  "Land  Gift"  movement  led  by  Vinoba  Bhave,  a  social  initiative  focused  on  alleviating  poverty  through
sustainable land redistribution. Despite the relatively recent establishment of the Ashoka Foundation, which is just over 35
years old, the roots of social entrepreneurship can be traced back centuries. Throughout history, innovative individuals and
visionary leaders  have engaged in endeavors that  blend entrepreneurial  principles  with a deep commitment to addressing
pressing social issues.

The late 1960s and 1970s marked a significant period of growth and dynamism for civil society movements in Western
Europe. During this time, there was a surge in grassroots initiatives and community-based organizations working towards the
development  of  civil  society  and  the  promotion  of  social  justice.  These  movements  aimed  to  empower  individuals  and
communities to address systemic social issues and advocate for positive change at local, national, and international levels.

The  emergence  of  social  entrepreneurship  in  Europe  in  the  1990s  marked  a  significant  shift  in  how  organizations
approached social  issues  and welfare.  The concept,  initially  rooted  in  the  non-profit  third sector  of  the economy,  which
includes volunteering, charity work, and cooperative movements, gained prominence as a new approach to addressing social
challenges.

The development of social cooperatives in Italy, following the passage of a specific law in 1991, exemplified this trend.
Social  cooperatives  were  designed  to  combine  economic  activity  with  a  strong  social  mission,  focusing  on  creating
employment opportunities for marginalized groups and promoting community well-being. This legal framework provided a
structured platform for social entrepreneurship to flourish in Italy.
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Meanwhile, in the United States, the concept of social entrepreneurship also began to gain traction in the early 1990s. The
launch of the "Social Initiative of Industrial Enterprises" project at Harvard Business School in 1993 further underscored the
growing interest in exploring how businesses could contribute to social good while maintaining financial sustainability.

The rise of social entrepreneurship on both sides of the Atlantic reflected a broader shift towards innovative approaches to
addressing societal challenges. By blending traditional business practices with a social mission, social entrepreneurs sought to
create sustainable solutions that could drive positive impact and change in communities.

Overall,  the emergence of  social  entrepreneurship in  the 1990s paved the way for  a new wave of  organizations and
initiatives that sought to combine profitability with social purpose, reshaping the landscape of social innovation and business
practices.

Currently, many researchers are studying the field of social entrepreneurship. An analysis of the current situation in various
countries  is  being  conducted,  and  forecasts  for  the  future  are  being  made  [12],  [13],  [14].  Conducting  research  on  the
terminology of social entrepreneurship contributes to a deeper understanding of this domain.

Discussion 
The study draws  on a  variety of  sources,  including  speeches  by Russian  and  foreign  scholars,  investors,  and  social

entrepreneurs at the Innosib Forum in Omsk, materials from the Omsk School of Social Entrepreneurship, English-language
websites featuring socio-entrepreneurial projects, online resources detailing SE development in Europe and Africa, and content
from socio-entrepreneurial projects on social media platforms. The research is predominantly conducted in English, reflecting
the geographical and historical roots of social entrepreneurship in the United States and Europe.

The main research methods are linguistic and cultural analysis of the text, a continuous selection of terms, statistical
analysis of the terms through online tools

Indeed, the concept of social entrepreneurship is still evolving globally, and this is particularly true in Russia where the
discourse is still in the formative stages. While the precise definition may vary depending on the context, there are several key
components that are often associated with social entrepreneurship:

1. Participants of the discourse: entrepreneurs, volunteers, investors, coaches.
2. Fields of communication: charity, business, investments, education, service industry, healthcare, leisure.
3. Functional styles: official, conversational, journalistic, and less often – scientific.
4. Genres: among the genre characteristics of socio-entrepreneurial discourse, we list the following: lecture, speaker paper,

report, business plan, social media post, brochure, project presentation, genres of business correspondence, forum (conference)
program, welcome letter, thank you letter, grant application,

5. Terminology: based on the above, it can be assumed that the terminology of the social entrepreneurship combines terms
from such areas as charity, health, social work, rehabilitation, sports, education, leisure, business (entrepreneurship). Thus,
terminology of SE is an intertextual one. It means that it is a system of interconnected and permeating texts and terms used in
various fields of knowledge. This concept implies the presence of connections between texts and terms that interact with each
other,  creating  a  particular  network  of  meanings  and  concepts.  Possibilities  of  studying  the  terminology  of  social
entrepreneurship will be examined in details below.

3.1. Structural analysis of the SE basic terms
Single-component terms: business, stakeholder, entrepreneurship, entrepreneurs, sustainability.
Two-component terms: social innovation, social entrepreneurship, inclusive business, social impact, impact investing.
Multi-component terms: double bottom line.
Abbreviation:  ESG (Environmental, Social, Governance) is a set of criteria used by investors to assess the social and

environmental responsibility of companies;  CSR (Corporate Social Responsibility) is a business strategy based on voluntary
actions taken by companies  to improve societal  conditions and protect  the environment;  SDG (Sustainable Development
Goals) is a set of global goals approved by the United Nations to achieve sustainable development on the planet; B-Corp (B
Corporation certification) is a designation for companies that combine commercial objectives with a social mission and high
standards of social responsibility.

3.2.  Statistical analysis of SE terms
The most frequent English terms in all the studied texts of social and entrepreneurial discourse are:
Nouns: mission, entrepreneurs, inclusivity, impact, sustainability, innovation, ecosystem, enterprise, actors, microcredit,

incubator, sector.
Verbs: support, mobilize, create, engage, improve, promote, invest.
Adjectives: entrepreneurial, sustainable, environmental, target, social, profit (non-profit).
3.3. Lexical and grammatical analysis of the SE terms
Lexical groups of SE terms:
The following key terms of social entrepreneurship are highlighted:
1. Innovations: creative solutions, innovative projects, progressive ideas, social changes.
2. Community: social interaction, public support, community participation, impact investing.
3. Economy: economic growth, financial inclusion, circular economy, corporate philanthropy, economic justice. 
4. Law:  legal  responsibility,  licensing  of  social  projects,  legal  support  for  social  initiatives,  corporate  social

responsibility
5. Ethics: ethical investing, ethical leadership, ethical marketing behavior.

Conclusion 
By examining the history and formation of the social entrepreneurship discourse and delving into the central term of

"social entrepreneurship", we analyzed the evolution and significance of this growing field. The general characteristics of
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social  entrepreneurship  terminologies  provide  a  framework  for  recognition  of  the  sphere  and  contribute  to  the  broader
understanding of social entrepreneurship.

Studying the terminology of social entrepreneurship is an important and promising area of research in the modern world.
Some of the main perspectives of studying this field include:

1.  Development  of  theoretical  basis:  analyzing  the  terminology  of  social  entrepreneurship  contributes  to  a  deeper
understanding of the concepts and principles of this type of entrepreneurship.

2. Support for social entrepreneurship practice: meaningful application of terminology helps improve the practical skills of
social entrepreneurs and enables them to more effectively implement their social projects.

3.  Contribution to  education:  Studying the  terminology of  social  entrepreneurship can serve as  a  training course  for
interpreters and translators in the field of social entrepreneurship.

4. Formation of professional communities: A shared language and understanding of social entrepreneurship terminology
help in creating professional communities that encourage the exchange of experience and effective interaction in this field.

5. Facilitating discussions and research: the terminology of social entrepreneurship is the subject of active discussions and
research, leading to in-depth analysis of the social and entrepreneurial aspects of this activity.

Overall, studying the terminology of social entrepreneurship not only contributes to the development of the field itself but
also has the potential to have a significant impact on societal development by promoting innovation, sustainable development,
and the resolution of social issues.
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