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Abstract

The article is devoted to the research of industrial nomination in modern discursive space; the psycholinguistic specificity
of discourse in general and industrial discourse in particular is determined; the process of interrelation of language, thinking
and reality is identified and analyzed in industrial discourse. The following research is especially relevant in the context of
modern linguistics. Industrial discourse is a form of mass communication, a social phenomenon of reflecting reality and a
priority guideline of correct life values. Industrial discourse requires to pay attention to nominations. The industrial nomination
is a core of any informational, educational, conversational or advertising message. Industrial nominations function, influence,
model and subordinate the communicative space to specific laws and rules. Industrial names abound in everyday life. Firstly,
industrial nominations find generalization in the speech practice of society, then they enter the common language of all social
members and become facts of social consciousness. The following research is based on content analysis and discourse analysis
of scientific literature and media publications.
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AHHOTa M

Crarbsi TOCBsIIeHa W3yUYeHHIO TPOMBILIEHHOW HOMUHALIMK B COBPEMEHHOM /IMCKYPCHMBHOM TPOCTPAHCTBE; Ompe/esieHa
TICUXO/IMHTBUCTAYeCKasl ClieljiyKa J[JUCKypca B 1leJloM W IIPOMBIIIJIEHHOTO [JUCKypca B YacCTHOCTH; BBISBIE€H M
MIpOaHa/M3UpPOBaH MpOLleCC B3aUMOOTHOILIEHUsI $I3blKa, MBIIJIEHUS] U JeHCTBUTE/IBHOCTH B IPOMBIIIJIEHHOM JUCKYypCe.
VccnefoBaHue TIPOMBIIIIEHHOTO AWMCKYpCa B KOHTEKCTe COBPEMEHHOTO SI3bIKO3HAHUSI BHIWUTCS OCOOEHHO aKTyasbHBIM,
MOCKO/IbKY TIPOMBIIIJIEHHBIM [UCKYPC SIB/SIETCS OAHOW M3 (OPM MacCOBOM KOMMYHHUKAIUW, OOIeCTBeHHbIM (eHOMEHOM
OTPaKeHHsI [IeMCTBUTENbHOCTH W TIPUOPUTETHBIM OPHMEHTHPOM AJisi ()OPMHPOBaHUSI NPABUIBHBIX JKU3HEHHBIX L[€HHOCTEH.
HomuHaiusi B MpOMBILIEHHOM AWCKypce TpeOyeT orpeie/ieHHOr0 BHUMaHUsS. SBJSSCEH siApOM JIF0O60T0 MH(OPMArOHHOTO,
TM03HABaTe/IbHOTO, PAa3rOBOPHOTO WM PEKJIAMHOTO COOOIIEHNS, IPOMBILLIEHHAs! HOMUHALUS aKTHBHO (DYHKL[MOHUPYET B A3BIKE
KOMMYHHKAHTOB, UMITIMLIUTHO BJIVISISI U MOJe/IMPYS] KOMMYHHKATHBHOE TPOCTPAHCTBO, TIOJUMHSIS ero KOHKPeTHBIM 3aKOHaM M
npaBuaM. IIpoMbiiliieHHble Ha3BaHWSI W300UMYIOT B IOBCEJHEBHOM JKU3HM, OHM CHauajaa HaxofsaT 06oO0IjeHHe B peueBOii
NpakTHKe OOIIeCcTBa, 3aTeM BXOJAT B OOLMH /11 BCeX uleHOB OOLecTBa f3bIK M CTAHOBATCS (hakTamMu 061IieCTBEHHOTO
co3HaHus. OCHOBY TIpeZjlaraeMoro HCC/Ie/JOBaHUsI COCTaB/IsieT KOHTEHT-aHa/M3 W [JUCKypC-aHa/lM3 HayuyHOM JMUTepaTyphbl,
nybmukaruii CMU.

KitroueBblie ¢j10Ba: IpOMBIIIIZIEHHass HOMUAHALIUS, AUCKYPC, SI3bIK, CO3HaHWe, OKPY’KaroIasi cpefia, KOTHUTHBHBINA TIOXOf.

Introduction

The concept “discourse” has been actively used in many humanitarians’ scientific works. Moreover, the discourse research
is not so unambiguous by linguists. It is a communicative function of linguistic expressions, a language area of the
information and transmit meaning [1]. Many linguistic and psychological scientific schools pay attention to interaction of
language, thinking, consciousness, mental processes, culture, ethnos and related processes of intercultural communication.

The relevance of the following research is based on the priorities of modern linguistics. The main task of modern
linguistics is to investigate language as a system of verbalizing knowledge, consciousness and mental processes. Industrial
discourse is a form of mass communication, a priority guideline of further progressive social development, self-orientation and
formation of life values. So, industrial communication research is especially relevant in the context of modern linguistics.

The theoretical basis of our research is an idea of the content and patterns of linguistic consciousness functioning. The
research of language consciousness is a part of sone activity approach.

The purpose of the research is to study industrial nominations in the modern communicative space. The goal determines
the solution of a number of tasks, such as: the analysis of scientific literature on the topic, substantiation of the theoretical need
to discourse research in general and industrial discourse in particular, to identificate the peculiarity of speech impact in
industrial discourse, to show the functioning of the industrial nomination in informational, educational and advertising texts.
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The language interpretation of the content side turns out to a problem of the relationship between language, thinking and
reality. This circumstance determines the unabating interest and special methodological meaning of connection between
linguistic and cognitive concepts [2]. Consciousness is a product of the human brain activity. On the other hand, consciousness
is a social phenomenon, a socially mediated form of reality’s reflection. It is necessary to use specificity and differentiation of
linguistic, metalinguistic and non-linguistic consciousness. Linguistic consciousness is the structural totality of consciousness
associating with linguistic signs. First of all, this consciousness is presented by the modal image of the world. Linguistic
consciousness is represented by a combination of mental language images. The world picture of a certain culture ethnic group
contains cognitive and axiological components. The picture of the world is a research object of various sciences (linguistics,
psychology, ethnography). The value system of peoples shows differences in the social people experience [3]. Cultural
concepts create a value picture of the world. The linguistic world picture is understood to be “the world in the mirror of
language”. So, the world picture (the world image) is amenable to conscious reflection, a result of the human past which we
consider ourselves [4].

The principle of consciousness understanding is developed in the works of A. Leont’ev. He notes that a characteristic of
activity is its objectivity. Firstly, activity is controlled by the object itself, then it is controlled by its image (a product of the
mental reflection of the object properties) [5]. The image depends on needs, motives, attitudes, emotions. The formation and
development of the image is carried out through the most important mental processes (sensation, perception, memory,
imagination and thinking). So, the consciousness is a meaningful reflection of the world. Consciousness is an external and
internal objective content and a direct existence of the mind [6]. E. Tarasov notes that the social nature of the structural
consciousness is associated with linguistic signs [7]. I. Sternin rightly believes that linguistic consciousness is a component of
cognitive consciousness [8]. Yu. Sorokin emphasizes the multi-layered nature of consciousness. The continuous interconnected
process is the relationship between consciousness and mental processes in the cognitive-communicative system (ecosphere,
social landscape, typical economic work, activity, worldview, etc.) [9].

The industrial discourse is a social phenomenon of reflecting reality and a priority guideline of technical life values. A
nomination requires to pay high attention to the industrial discourse. The industrial nomination is a core of an informational,
educational, conversational or advertising message.

The research is based on content analysis and discourse analysis of scientific literature and media publications. The
following methods are used in this research, such as: content analysis; cognitive analysis, statistical and analytical methods.

Author Contribution Statement

We have made a selection of industrial names from the information, educational, conversational and advertising space,
revealing the regular processes of functioning of industrial nomination in industrial discourse. Our research develops the theory
of speech activity in a private linguistic sense and represents a contribution to the general theory of communication pragmatics.
The study of the functional and semantic characteristics of industrial discourse allows us to understand the process of
functioning of industrial nomination in the human mind, indicates the possibility of using the tools of pragmalinguistics and the
analysis of changes in the semantic and cognitive thesaurus of the speaker.

The anthropocentric paradigm of language research is determined in connection with human consciousness, cognitive
sphere, culture, behavior, communication and human discursive space. Discourse covers the collective practical activities of
interpersonal communication. It is determined by the extralinguistic factors and the idea of social orientation. The
commonalities of mental processes and assignments of human knowledge give the possibility of mutual understanding between
speakers of different cultures and languages. Therefore, the universality of the global world picture is a condition of mutual
understanding in intercultural communication.

The environment is constantly reflected in the human consciousness of a language carrier, culture, spirituality, life
experience. Industrial nomination has a significant impact on the worldview of modern people. The main purpose of some
informative and advertising massage is to influence the human cognitive system. The most powerful means of this influence is
a verbal trademark (brand). The most common and historically stable nominations penetrate into all spheres of communication.
They are recorded in dictionaries. Moreover, they influence the development of the lexical system.

The industrial nomination is a core of all informational, educational, conversational and advertising messages. It is
designed to “conquer, seduce, charm.” The nomination repetition contributes to its memorization. It becomes sone signal to
awaken an original text, a set of verbal and non-verbal units in the addressee's consciousness. The original, sonorous and
memorable tradenames becomes an integral part of effective advertising in conditions of fierce competition. A scientific
approach requires knowledge and understanding of the potential addressee's consciousness.

Many factors play a significant role in the industrial nominative system, such as: knowledge modelling and terminological
systematization of the subject areas, speech modelling, sociolinguistic expertise in the scientific formation. The functional
analysis of industrial brands, the mechanism of their perception and language functioning impact the ecology of the Tyumen
region and Tyumen residents [10]. There is a formation of a special flavor in the perception of one or another industrial
nomination in Tyumen and the Tyumen region.

Nominations influence the human environment. The cognitive level allows us to form a space of individual and collective
linguistic consciousness. The identification processes and awareness of human knowledge occur at this level. For example,

Apple,

Microsoft,

Saudi Aramco,

Alphabet,

Amazon,

Toyota,

Tesla,

KAMAZ, etc.
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The effectiveness of communication consists of many factors. These factors are aimed at one thing: achieving of optimal
understanding between some communication participants. English is one of the connecting elements of mass communication.
It has a powerful psychological effect on mass consciousness.

Mass media is replete with industrial naming. English borrowings are very often in the industrial nominations. It confirms
the functioning of industrial discourse. For example,

Meta Platforms,

Berkshire Hathaway,

Tencent,

Visa, etc.

Besides, we can say that industrial discourse is a communicative unit. The donor of informative and advertising massages
uses a certain set of influence according to the ranking of the mass recipient in the media language. n particular, industrial
discourse makes socio-psychological changes of society according to direct, implicit or indirect impact in the psyche of its
members in time and space. Sone forms are used in this case, such as: main components of the sender, addressees, some
transmission channel and message content.

The industrial communicative process is an interesting linguistic unit, a kind of the anthropocentric phenomenon, linguistic
consciousness reflection of the speaker and the listener.

Industrial communication is considered to be a process of interaction between a man and a mechanism. The basis of this
process has specific methods and creating means of informative, advertising and conversation texts. The semantic and
formative core of this process is a part of culture in the concrete historical personification of stereotypical thinking.

The pragmatic orientation of industrial communication can be seen in both Russian and foreign texts. Industrial naming
penetrates all spheres of life, surrounds consumer meanings and fills a person’s everyday images throughout a person’s
life. The content of consciousness is a result of the suggestion. The suggestion is difficult to comprehend and adjust because it
is a set of inspired attitudes. The perception and assimilation of certain information depends on the people willingness to
accept this impact.

The industrial communication reflects the whole range of philosophical, social and psychological views on the totality of
social, physical and spiritual qualities, worldview guidelines a humor sense according to the corresponding historical era. For
example, industrial advertisements of the Tyumen region.

Discussion

The findings contribute to the expansion of existing ideas about the role of industrial nomination in the life and personal
linguistic picture of the world. The analysis of the industrial nomination functioning in everyday and professional linguistic
consciousness makes it possible to present industrial nomination as a multidimensional linguistic reality, and not just a quasi-
word. We propose to consider industrial discourse as a sphere of existence of industrial nomination in the information base of a
person as a bearer of linguistic consciousness.

Conclusion

The results of industrial nominations find generalization in the speech practice of society. They enter the common
language of all society. So, it becomes a fact of social consciousness. Special techniques are used in industrial nomination
creating. These techniques allow using verbal (all levels of language) and non-verbal means to influence the people
consciousness and to achieve desired progress.

The results of our research are based on some methods of the scientific knowledge. And we think they are reliable. It is
possible to identify similarities and differences in the structure of multilingual industrial communication.

Thus, in our opinion, industrial communication and industrial nominations are forms of representation of the linguistic
consciousness structures. Moreover, industrial communication evolution is determined by nominative evolution.
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